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Planning the first level: Campaigns

Throughout this book, I speak so much about “the AdWords campaign” that
you might think your AdWords account is necessarily dedicated to a single
campaign. Not so. Here, I must distinguish between the generic campaign,
which is your overall marketing initiative as it applies to advertising on Google,
and the AdWords Campaign, which is a distinct organizational tier.

An AdWords account may contain multiple campaigns (see Figure 7-2).
Although I strongly recommend making organizational divisions within a cam-
paign (as I describe in the following section), running multiple campaigns is
not essential in many cases.



